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CERTIFICATIONS

SOLUTION PARTNER

Google Marketing Platform ' “@
Sales Partner Adobe

Google Marketing Platform Partners Adobe Solutions Bronze Partnhers

/



https://marketingplatform.google.com/about/partners/company/5091718139478016/gacp/5629499534213120/service/5724160613416960
https://solutionpartners.adobe.com/fragments/partners/a1X1O000009qeKfUAI.html

Our Speaker Today

o

Manesh Swamy, VP Creative & Social Media Marketing

Manesh comes with over two decades of experience into creating
impactful creative communications, managing multiple campaigns
across mediums including digital, activation and mobile, &
developing customer-centric approach with game-changing
technology has always been at the center of his heart. He has
helped brands in producing award-winning creative campaigns for
brands like Mahindra auto, Nerolac, Pepsi, Mankind pharma, HDFC
Life..& many more..
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Brand Marketer’s Dilemma Today

* Is my brand communication relevant in these times?

 How do I create larger than life digital content
without stepping out for production?

* What should be my Next Action?




Content Consumption

Pre-Covid-19 Covid-19

afs
Exploring o‘_’f°° goi;o Household Chores
°0
Healthy Lifestyle I~ B.urnout
. . Z95 Finances
Experiential o .
. N7 Anxiety
Shopaholic A
Social Life N Work & Home Balance
i Fitness at home
Binge

New Sources of Slow Living

Entertainment Online Mental Health



MOTION

VIDEO

FOTO

40%

INncreasel

Facebook and Instagram have
seen a 40% increase in usage due
to Covid-19, with views for
Instagram  Live & Facebook
Live doubling in one week.



This Is Not The Time To Be Quiet,

This is the time to




Tools for Story
Telling Have




ShackKeahle
content

Breaking/ihe Content Clutter IntA
Lockdown Scenaniol




LET’S ADMITIT
We all love shacks !




v' Short
v' Easy to Understand <
v Engaging and Shareable




1. Feed Them Bite-Sized Chunks

(Take care of the duration the video)
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2. But Keep it Filling

(Substance in the content)

3. Tell Them What's On the Menu
(Heads up in the first few seconds)

4. Don’'t Make Them Wait for Their Food
(Reach to the climax quickly)

5. Don’t Skimp on the Gravy (the Good Bits)
(Highlight the juicy part)

6. Introduce them to New Tastes
(Fresh approaches every time)




Snackable
Content Formats

CREATIVE

)

'I Articles

1-3 min read

2 Infographics
® Stills/Videos

3 Tips & How-To’s
Content Snippets

4 Trending Content
([

Memes, Short
Stories




NoO one is an

expert in the
current scenario!

‘X’ Previous Data
X’ Insights

‘X’ No Backup Plans




Snackable Content TOOI Kit
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CREATIVE

1

Listen &
Acknowledge




/ https://www.youtube.com/watch?v=njmZ2Cfa4Kc



https://www.youtube.com/watch?v=njmZ2Cfa4Kc

/ https://www.youtube.com/watch?v=zNuWNKkilUik



https://www.youtube.com/watch?v=zNuWNki1Uik

CREATIVE

2.

Purpose




https://www.youtube.com/watch?v=KIINW7h7IrY


https://www.youtube.com/watch?v=Kl1NW7h7lrY



https://www.youtube.com/watch?v=b0WmJj3rtbE

KFC @
13 hours ago

S'I'ANDING TOGETHER
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From sharing charity donation stickers

on Instagram Stories to creating bespoke
content that ties in more personal brand
narratives, creating content that can
diversify how your community can get
involved during this time!

3.

Inspire Social
Participation




casestudies

| Amitabh Bachchan
SONY

PICTURES
NETWORKS



4,

Surprise &
Delight

It’s okay to be lighthearted. People are
looking to smile :) amidst all the
sadness.

Brands can respond in kind by making
customers feel valued and cared for, showing

appreciation through surprise and delight, and
engaging directly through brand love!
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Jeremy cohen

too funny
F'm crashing now, night!

Hi 50 I'm thinking tn we go on a
date. Want to get dinner w me?







These Twitch gamers
have an important message for you:



CREATIVE

Be

Empathetic




THIS

SHALL
PASS




h
‘ https://www.youtube.com/watch?v=cslerEO578w



https://www.youtube.com/watch?v=csIerE0578w
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Don’t Jump the
Gun
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Because somebody just had a first mover advantage.
Pick your battles carefully!




Summary

4

Brand Marketers should know their Next Action?

4

This Is Not The Time To Be Quiet, This is the time to Communicate!

4

People love Snackable Content!

4

Remember the Toolkit for Shackable Content
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4

Listen & Acknowledge

4

Surprise & Delight

v

Purpose

v

Be Empathetic

v

Inspire Social Participation

v

Don’t Jump the Gun




Logicserve Masterclass : Next @
Sessions -
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20th April: Enhancing user experience with Accelerated Mobile Pages & Progressive Web
App

22th April: | ‘Transforming for the New Normal’

24nd April: | ge Ap Analytics Pro - A peak into Advanced Analytics ///

27th April: | Explore the World of GMP with Use Cases & Case-studies /(/

Write to us at masterclass@logicserve.com




Thank You

Write to us at masterclass@logicserve.com




